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GLP-1 Usage Shakes Up Food Industry

Consumers are using medication to curb their appetites and 

dramatically decrease their caloric intake. GLP-1s are 

encouraged by doctors to increase their protein intake to stay 

full longer and maintain their strength. This has changed what 

consumers are purchasing at the store ⎯ more shoppers are 

reaching for fresh meats and functional foods. 

GLP-1 medications have the potential to 

cut calorie intake by 10% in the U.S.1

Fresh meat sales are up 

15% over the last year.2

-10%

Food manufacturers can meet these demands by 

adding higher protein content to existing formulations 

and adding new applications that are protein dense.

15%



Dining at Home Increases as 
Consumer Focus Shifts 

Retailers have observed a shift towards at-home dining as 

consumers increasingly purchase more meat and produce for 

home-prepared meals instead of paying steep restaurant bills. 

This trend is driven by budget-conscious choices and a 

growing preference for healthier meal options. 

651 432

Brands offering value-oriented and health-conscious 

formulations will be well-positioned to meet these 

consumer demands. 

Eighty-three percent of U.S. consumers report 

that saving money is a bigger priority in 2025 

than it has been in other years.3

83%

89%

Eighty-nine percent of consumers 

believe cooking meals at home is 

one of the best ways to save money 

on food and a healthier alternative 

to takeout or dining out .3



Consumers Demand Protein-Packed Snacks

The trend of high-protein snacking is gaining momentum, with 

consumers seeking convenient, protein-rich options to support 

health and wellness goals. 

$114.6B

$95.6B
79% percent of Americans want 

healthier snacks with a growing 

preference for protein-rich snacks.5

651 2 43

To drive sales, food manufacturers need to be innovative to capture new audiences and set 

themselves apart. While lean beef is still a popular choice for protein sources, new protein 

choices, bold flavors and reimagined applications will excite consumers and drive sales. 

There is also space to reformulate current products to meet the ongoing consumer demand.

The snacking category is 

projected to grow to $114.6B in 

2030, up from $95.6B in 2023 .4



Heat is Still on the Menu - New Flavors Emerge 

The sweet heat trend is still growing, along with fruity and 

smoky flavors. Consumers are driving a "spicy and..." flavor 

demand as they look for new flavor creations that blend spicy 

with sweetness like smoky maple bacon and Calabrian chili wing 

sauce. Flavor profiles such as spicy and smoky chamoy, spicy 

and tangy tamarind chutney and global barbecue sauces that 

blend citrus or sweet fruits with chili heat.

651 2 3 4

Marinades, wing sauces, seasonings and glazes that 

combine sweetness with a touch of spice are ways food 

manufacturers can incorporate this trend into products.

27%
The popularity of Calabrian chilis

 (with smoky and fruity notes) has 

risen 27% in the last four years.6 

Hot honey has seen 

a 111% growth on 

restaurant menus.6111%



Increased Attention to Food Safety 

Food safety recalls are on the rise as more 

products are pushed out to meet consumer 

demands for both human-grade food and pet 

food. In reaction to several food born illness 

outbreaks, food manufacturers are prioritizing 

food safety, quality assurance and supplier audits.

61 2 3 4 5

Food ingredient suppliers that are meticulous 

record keepers and have rigorous food safety 

standards have a time to shine with quality 

ingredients and reliable deliverability. 

There were over 740 food and beverage 

recalls in 2024, doubling 2023’s total.8

2023

2024

of America’s grocery shoppers have little 

or no confidence that the food available 

at grocery stores is safe to eat.7

27%



Navigating Ingredient Opportunities in Pet Food 

As pet owners increasingly seek ways to 

enhance their pets’ lives outside of mealtime, 

sales are trending toward specialty toppers and 

seasonal ingredients. Meal toppers enriched 

with high-quality and functional ingredients, as 

well as products that look like they are straight 

off the dinner table, like gravy, bone broth 

and premium meats are popular. 

1 2 3 4 5 6

Pet food manufacturers have an opportunity to 

expand their portfolios with value-added, seasonal 

and nutrition-focused products that align with 

evolving consumer preferences and market trends.

have purchased or plan to buy their pet a food product 

with human-grade or superfood ingredients.10

54%
of dog owners

47%
of cat owners

$12.6B

The pet food topper industry is predicted to almost 

double in size to $12.6B by 2034, up from $6.1B in 2024.9

$6.1B
2024 2034
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