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The POWER
of PEPPERONI

This flavorful favorite holds
limitless potential for private
label brands to create
popular products.

With a

74.8%

U.S. menu penetration, pepperoni is still
the most popular pizza topping. —patassential

Frozen pizza

. o/ . .
unit sales are up 9 /0 in the convenience channel,
while dollar sales are up 21% —IRI

47% of Americans

enjoying pizza with friends or family
say they are more likely to choose
pepperoni as a pizza topping.

—hormelfoods.com

North America is anticipated to have an
increasing demand for high-protein
shacks due to the demand for functional
foods and the growing snacking trend
among consumers.

—Transparency Market Research

Large

The food tray market is expected to see a biameter

4.6% CAGR from 2022 to 2032.

—Future Market Insights
All-natural*,

A Pepperoni
Partner for
Private Label
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Consistent products ensure the quality of

your applications.
» Color
* Slice count Diced
* Flavor

e Performance

A variety of products from one supplier.
* Sliced or diced
» Different diameter slices

* Pork, beef or a combination

Crumbles
* Sticks
* Crumbles
A team of experts guides you to the best
pepperoni products for your applications. Sticks

Find your perfect pepperoni solution


https://www.hormelingredientsolutions.com/products/?fwp_product_search=pepperoni
https://www.hormelfoods.com/newsroom/press-releases/nearly-4-in-5-americans-79-believe-pizza-is-better-with-pepperoni-on-it/
https://www.hormelfoods.com/newsroom/press-releases/nearly-4-in-5-americans-79-believe-pizza-is-better-with-pepperoni-on-it/
https://www.transparencymarketresearch.com/high-protein-snacks-market.html
https://www.prnewswire.com/ae/news-releases/food-trays-market-expanding-at-a-healthy-4-6-cagr-at-projected-to-total-us-1-7-bn-by-2032--says-fmi-301496668.html
https://www.meatpoultry.com/articles/27171-pizza-preferences-evolving-across-the-country#:~:text=While%20frozen%20pizza%20unit%20sales,their%20product%20across%20multiple%20channels



